ILETIiSIiM BILIMLERI ANA BiLIM DALI GUZ DONEMI YUKSEK LISANS DERS

ICERIKLERI (TURKCE-INGILIZCE)

(Yiiksek Lisans Derslerinin Icerikleri)

KOD DERSIN ADI ZIs | T|U|T ECTS
Kredi
ILT 501 | Kitle iletisim Siirecinin Temel Sorunlari S | 3|03 6
Kitle yaymecilig1 agisindan iletisim stireci iskeleti, kaynak, ileti, medya ve hedef kavramlari; iletisimi
etkileyen faktorler; kitle iletisimi kavrami; ortam ve geri besleme kavramlari; iletisim siireci sorunlari; ileti
ve alicinin yapici, sosyo-kiiltiirel farkliliklar1 ve dil engelleri; kodlarin yanlis se¢imi, sembollerin yanlis
anlasilmasi, dil eylemlerinin yanlis yorumlanmasi.
Basic Issues of Mass Communication Process
The terms such as mass media source, message, media channels and target groups; the process of mass
communication. The factors effecting the mass communication. Medium and feedback. The differences
between source and the target; socio-cultural differences, the language barriers. The wrong choices of,
misunderstandings of symbols, wrong interpretations of language actions.
KOD DERSIN ADI ZIS | T|U|T ECTS
Kredi
ILT 503 | iletisim Arastirma Yontemleri S 31071 3 6

Kitle kiiltiirii analizindeki teorik ve arastirma yaklagimlarinin elestirel incelemesi; farkli yaklagimlar;
medya caligmalarina bagli igerik analizleri, sdylem analizi, gostergebilimsel yontem, ruhbilimsel
¢ozlimleme; arastirma projelerinde metodoloji ve teknikler.

Research Methods in Communications
Critical analysis of approaches an mass culture; content analysis according to media studies; discourse
analysis, semiotics, psychological analysis, methodology and techniques in research projects.




KOD

DERSIN ADI ZS | T|U| T ECTS

Kredi

ILT 505

iletisim Kuramlari S 3101 3 6

Iletisim ve enformasyon bilimlerinin, disiplinler aras niteligi; tarihsel, biyolojik ve toplumsal, dogal ve
kiiltiirel, teknolojik ve sdylem agisindan, ekonomik, bireysel ve toplumsal agidan tartigsmalar; nedensizlik
ve toplumsal belirlemeler arasindaki ¢gekigmeler; kitle iletisim kuramlarina yonelik egemen ve elestirel
bakis acilari, kitle iletisiminin ekonomik ve ideolojik iglevlerine elestirel bir bakis acilart sunan kuramlar;
Sessizlik Sarmali Kurami, Gilindem Belirleme Kurami, Kiltirleme Kurami, Siddet Kuramlari,
Kullanimlar ve Doyumlar Kuramu.

Communications Theories

The transdisciplinary qualities of communications sciences and information sciences; arguments in terms
of history, biology, sociology, nature, culture, technology, economy. The dominant point of views about
mass communications theories.

KOD

DERSIN ADI ZIS | T|lUlT ECTS

Kredi

iLT 507

Bilisim Teknolojileri ve Medya S 31013 6

Radyo, televizyon, internet, kablolu televizyon, uydu yaymlar1 ve dijital yaymlarimin tarihgesi; stiidyo
teknikleri ve gereclerinin kullanimi, gelisen teknolojinin kitle iletisim sektoriine getirdigi degisim; yeni
teknoloji ile iletisim kodlarinin degisimi.

The Informatics Technologies and The Media

History of radio, television, internet, wireless television, satellite broadcasting and digital broadcastings;
uses of studio equipments; the developments on mass communications sector by advanced technology;
the changes of communication codes by new Technologies.

KOD

DERSIN ADI ZIS | T|U | T ECTS

Kredi

ILT 509

Uydudan Televizyon Yayincihig S 310713 6

Kablosuz iletisim tiirleri; radyo ve televizyon baglantilari, uydu yayinciliginin tarihgesi, siirecleri; iletisim
sektoriine getirdigi yenilik; diinyada uydu yayinciligi, Tiirkiye’de uydu yayinciligt; uydu yayinciliginin
kitleler tizerindeki etkileri; uydu yaymeciliginin yayginligi, uydu tiirleri; GSM ve uydu telefonlari.

Television Broadcasting by Satellite

Wireless communications types; connections of radio and television, satellite broadcasting in teh world,
satellite broadcasting in Tirkiye, the effects of satellite broadcasting on public, extensity of satellite
broadcasting, types of satellites, GSM and satellite telephones.




KOD

DERSIN ADI ZS | T|U| T ECTS
Kredi

ILT 511

Gorsel ve Isitsel iletisim Siirecinde Etik S |3(0]3 6

Etik kavrami; gorsel isitsel iletilerin igeriklerinde etige uygunluk tartigmalari; tarafsizlik, dogru, agik
yayincilik; bilgi ve haber alma 6zgiirliigli; 6zel yasama miidahale; haberin kaynagi; ¢ocuk gelisimine
olumsuz etkiler; sanik haberleri.

Ethics in Visual and Auditory Communication Process

The concept of ethics; arguments on the contents of visual and auditory messages; objectivity, true and
fair broadcasting; the liberty of getting news and information., the matter of involvement to the private
life; the source of the news, negative effects of media on the child development, news about accuseds.

KOD

DERSIN ADI ZIS | T|U | T ECTS
Kredi

ILT 513

Internet ve Video Sanati S 3 0 3 6

Internet iizerinden video yayincilifi; video hazirlamanin temel unsurlari; video teknikleri; internet
yaymciliginin temel nitelikleri; internet kullanicilari; kitlelerin internette video izleme aliskanliklari;
internette video yayinlayan sayfalarin tercih edilme nedenleri, video paylagim sitelerinin icerikleri.

Internet and The Art of Video

Video broadcasting on internet basic requirements of producing a video, video techniques, basic qualities
of internet broadcasting, internet users, the video viewing habits of the target groups on internet, the
reasons fort he websites to be preferred on internet which are broadcasting videos, the contents of the
video sharing sites.

KOD

DERSIN ADI ZIS | T|U | T ECTS
Kredi

iLT 515

internet Reklimeihgi S [3]0]3 6

Yeni bir teknoloji olarak internetin kullanim 6zellikleri, tarihgesi; internet kullanicilari; genel olarak
tilketici 6zellikleri ve tercihleri; yeni bir ortam olan internette tiiketici davranislari; internet ortaminda
reklamlari konumu, dikkat ¢ekiciligi; internet sayfasi icerigi ve yayinlanan reklam iligkileri; reklam ve
animasyon; enformasyonda erigim.

Internet Advertising

The qualification of using internet as a technology, internet users, generally yhe consumer characteristics
and preferences, consumer behaviors in the new communication environment, the internet;positioning the
advertisements in internet, conspicuousness of internet advertisements, the relation between the content
of internet website and the advertisement, animation in advertisements.




KOD DERSIN ADI ZIS| T|U| T| ECTS
Kredi
ILT 517 | Géstergebilim (Semiyotik) S [3]0]3 6
Gostergebilimin tanimi, tarihgesi, tiirleri; gostergebilime iligkin kavramlar; postmodern ¢agda sanat ve
gostergebilim; gostergebilimsel ¢oziimleme yontemi; radyo, televizyon, sinema, internet ile gostergebilim
iligkisi.
Semiotics
The definition, history and the types of semiotics, terms about semiotics, art and semiotics in postmodern
contemporary world, the semiotic analysis method, the relations of radio television, cinema, internet and
semiotics.
KOD DERSIN ADI ZS | T|U|T| ECTS
Kredi
ILT 519 | Gérsel Tasarimin Temel Unsurlar: S 310713 6
Sanat eleman ve ilkeleri; gorsel tasarimin dgeleri; denge, oranti, biitlinliik, gorsel hiyerarsi; televizyonda
grafik tasarim; internette grafik tasarim.
Basic Components of Visual Design
Art elements and Fundamentals, components of visual design, balance, proportion, intengrity, visual
hierarchy, graphical design on television, graphical design on internet.
KOD DERSIN ADI ZS | T|U| T| ECTS
Kredi
ILT 521 | Gérsel iletisim ve ikonoloji S [3]0]3 6

Gorintiili bilgi aligverisi, gorsel iletisim elemanlari; ikonun tanimi, 6zellikleri, kullanim alanlar1 ve
etkileri; tipografi, grafik, karikatiir, hareket, bi¢cim; televizyon ve bilgisayar imajlari; bireysel, tarihsel,
teknik, etik kiiltiirel ve elestirel baglamda gorsel iletigim.

Visual Communications and Iconology

Information transaction with images, visual communication elements; the description, qualities, effests
and usage areas of icon; typography, graphics, cartoons, comics, motion, form; television and computer
images; visual communication in teh context of individualistic, historical, technical, ethical, cultural and
critical.




KOD DERSIN ADI ZIS| T|U| T| ECTS
Kredi
ILT 523 | Sinema ve Beden Dili S 13/]0]3 6
Sinemada oyunculuk; yénetmenin oyunculari yonlendirmesi; sahnelere gére beden dilinin kullanimu;
yaratilan durumlarin beden dili agirlikli olarak disavurumsal yorumlanmasi. Beden dili ile anlam yaratma
sanatt; beden duruglarinin, jest ve mimiklerin iletigsim siirecine miidahil olus bi¢imi, semantik boyutu.
Cinema and Body Language
Acting in cinema; how should director guide the actors and actresses; using body language according to
the scenes; interpretation of the correlation between the body language and the created situations. The art
of creating meanings by body language; semantic dimension of jests and mimics and body postures.
KOD DERSIN ADI ZIS| T|U|T| ECTS
Kredi
ILT 525 | Gérsel Tasarimlarda Yaraticihk S 310713 6
Sanat eleman ve ilkeleri; gorsel tasarimin dgeleri; denge, orant, biitiinliik, gorsel hiyerarsi; kompozisyon
olusturma becerileri; televizyonda ve internette grafik tasarimda yaraticiligin kistaslari.
Creativity in Visual Design
Art elements and principles; elements of visual design; composing skills; the criterions of creativity in
visual design.
KOD DERSIN ADI ZIS| T|U|T| ECTS
Kredi
ILT 527 | Kiiltiirlerarasi iletisim S |3]0]3 6

Farkli kiiltiirlerin kitle iletisim araglar1 vasitastyla etkilesime gegmesi; kiiltiirler arasi farklar; kiiltiirler
arasi farklarin iletisim siirecindeki olumlu ve olumsuz etkileri; kiiresellesme ve kiiltiirler aras1 etkilesim;
kiiltiirler arasi iletisimde televizyonun, sinemanin ve internetin yeri; kiiresellesme elestirileri; yeni sosyal
cevreleri ve kendini degerlendirme.

Intercultural Communication

How different cultures communicate by the mass media, the positive and negative effects of cultural
differences; globalization and intercultural interaction; the role of internet, television and cinema in
intercultural communication; critics on globalization; new social environmets and self innovation.




KOD

DERSIN ADI ZS | T|U| T ECTS
Kredi

ILT 529

Gorsel Kiiltiir ve ideoloji S 3101 3 6

Giindelik hayat deneyimlerinin, kiiltliriin ve medyanin 6nemli kaynagi olan gdrsel ¢evrenin ve iiretimin
cesitli alanlarinin incelenmesi ve kiyaslanmasi; birey ve toplum baglaminda izleyici kavrami ile gorsel
kiiltiir arasindaki iliskiler ve analizler; ideolojilerin kitleleri etkilemede gorsel kiiltlir unsurlarini kullanma
bicimleri; gorsel iletisimin ideoloji empoze etmedeki etkinligi.

Visual Culture and Ideology

Studying on and comparing the different fields of visual environment and production which is an
important source of the daily experiments, culture and media; the relations in between the audiences and
the visual culture under the frame of individual and society; the styles of ideologies in using the visual
cultural components to influence the groups; the efficiency of visual communication in imposing the
ideology.

KOD

DERSIN ADI ZIS | T|U | T ECTS
Kredi

ILT 531

Gorsel Medya Haberciligi S 310713 6

Video teknolojileri kullanarak televizyonlara haber hazirlama, konu se¢imi, degerlendirme, arastirma ve
yazma; gorsel haber hazirlama teknikleri; gorsel medyada etik, yasal kurallarin Onemi ve
degerlendirilmesi; internet iizerinden yayim yapan televizyonlar i¢in habercilik teknikleri; gorsel medya
icin haber yazma ve liretmede kurallar.

Visual Media Reporting

Reporting for televisions by advanced Technologies; techniques of topic choice, evaluating, research and
type, preparing visual news; ethics on preparing visual news; importance of mass communication law;
journalism techniques on internet; rules for reportage on visual media.

KOD

DERSIN ADI ZIS | T|U | T ECTS
Kredi

ILT 535

Belgesel Sinema S 310 3 6

Belgesel sinema filmlerinin tarihgesi; filmlerin analitik ve elestirel incelenmesi; farkli kiiltiirel, siyasal ve
sosyal ¢evrelerde degisik belgesel yapim tarihiyle ilgili elestirel anlayislar, Amerikan, Avrupa ve Tiirk
belgesel ¢aligmalarinin incelenmesi ve kiyaslanmasi.

Documentary Films

The history of documentary cinema films; analyzing the films analytically and critically; critical
perspectives about history of documentary film making in different cultural, political and social
environments. Analyzing and comparing American, European and Turkish documentary Works.




KOD DERSIN ADI ZIS| T|U| T| ECTS
Kredi
ILT 537 | Medya Politikalari S |3]0]3 6
Medyada yayincilik anlayisi; medya ve ideoloji kavramlart arasindaki iligkinin incelenmesi. Tiirkiye'deki
toplumsal ve siyasal olaylar 1s1ginda medyada ortaya gikan gelismeler; basin yayinla ilgili kanunlar; sansiir
ve otosansiir; kamu yayinciligi; RTUK; reklamlarin durumu; telif haklarmin gozetilmesi.
Media Politics
Broadcasting politics of media owners; media and ideology concepts, investigating the relation between
media and ideologies; the occurrences in media sector in the light of social and political events in Tiirkiye;
law about press; cencor; public broadcasting; RTUK; situation of advertisements; protecting the royalty.
KOD DERSIN ADI ZS | T|U|T| ECTS
Kredi
ILT 539 | izleyici Arastirmalari S [3]0]3 6
Ders iletisim ¢aligmalarinin bagindan itibaren medyada izleyiciyi tanimlayarak, izleyicinin roliinii ve
konumunu belirlemekte ve izleyici odakli ¢caligmalari ele almaktadir.
Audience Research
By defining the audience in the media since the beginning of the course communication studies, to
determine the role and position of the viewer and viewer-oriented work tackles
KOD DERSIN ADI ZS | T|U| T| ECTS
Kredi
ILT 541 | Medyanin Ekonomi Politigi S 310713 6

Bu derste medyaya ekonomi politik yaklasim konusunda elestirel bir bakis agist kazandirilmasi
amaglanmaktadir. Ders kapsaminda ekonomi politigin temel kavramlari, ekonomi politik yaklasimin
tarihsel temelleri, bu yaklasimin medya ve iletisim alanina katkilar1 tartisilmakta ve bu yaklagima dayali
cesitli aragtirmalar incelenmektedir.

The Political Economy of Media

This course aims to gain a critical perspective on the political economy approach to the media. This course
covers the basic concepts of political economy, the historical basis of the political economy approach.
Moreover, in this course, it is discussed the contributions of this theory to the media and communications
field, and it is analysed various studies based on political economy approach.




KOD

ECTS
Kredi

DERSIN ADI ZIS | T|U | T

ILT 543

Modernlesme ve iletisim S 31071 3 6

Bu derste, modernlesme ve modernizm kavramlari temelinde modern kapitalist toplumun olusum
evrelerinde iletisim bigimlerinin tarihsel ornekler araciligiyla tartisilmasi ve modernlesme kuramlari
cergevesinde iletisimin teknolojik ve ideolojik boyutlarinin incelenmesi amaglanmaktadir.

Modernism and Communication

Under this course, it is aimed to discuss the development process of mass media in the basis of modernism
theories in the capitalist societies. Also, it is dealt with the modernism and modernity concept and the role
of the mass media in modernism process.

KOD

DERSIN ADI ZIS | T|U | T ECTS

Kredi

ILT 545

Kiiltiirel Calismalar S 3103 6

Kiiltlirel ¢caligmalar kiiltiir lizerine farkli bakis agilarina odaklanan disiplinlerarasi bir alandir. Bu ders
kapsaminda kiiltiirel ¢alismalar yaklasimi temel kuramsal kokleri ve onemli diisliniirleri ¢ergevesinde
tanitilmakta; kitle iletisim ve kiiltiir, kitle kiiltiirli, popiiler kiiltiir, kiiltiiriin metalagmasi, toplumsal cinsiyet
ve alt kiiltiirler, medya temsilleri gibi konular ele alinmakta; ayrica kiiltiirel ¢alismalarin temelini olusturan
kimlik, ideoloji, sdylem, iktidar ve hegemonya kavramlar tartisilmaktadir.

Cultural Studies

Cultural Studies today is a diverse, interdisciplinary field focusing on diverse perspectives on culture. In
this course, cultural studies approach is introduced in the framework of its intellectual roots and influential
thinkers; mass communication and culture, mass culture, popular culture, the commodification of culture,
gender and subcultures are discussed. Also, certain concepts underlying of the basis of the cultural studies
such as media representations, identity, ideology, discourse, power, and hegemony are dealt.

KOD

DERSIN ADI ZIS | T|U | T ECTS

Kredi

iLT 547

Insan Kaynaklari ve iletisim Yonetimi S 310713 6

Stratejik insan kaynaklari yonetimi, kiiresellesme, performans degerlendirme, egitim, calisanlarin
motivasyonu, Odiillendirme teknikleri, degisim yonetimi gibi konular dersin kapsami igerisinde ele
alinacaktir. Kurumsal iletisimi bir biitiin olarak degerlendirebilme ve uygulamalarda yer alabilme
becerileri lizerinde durulacaktir.

Human Resources and Communication Management

Strategic human resource management, globalization, performance evaluation, training, motivation of
employees, compensation techniques, issues such as change management will be handled within the scope
of the course. The assessment of corporate communications as a whole and to take part in practice will
focus on skills




KOD

DERSIN ADI ZS | T|U| T ECTS
Kredi

ILT 549

Kiiltiirel Modernizm S 310 3 6

Modernlik nedir? Modern toplumun karekteristikleri. Modernligin teorik doniisiimii. Modernligi siyasal
ve eckonomik doniisiimii. Kiiltiirel modernizmin yiikselisi. Uretim, tiiketim, iletisim ve yasam
bi¢imlerindeki yeni goriiniimler. Modernizm ve postmodernizm tartigmalari. Son donem teorik
yaklagimlar1 ve diistiniirleri. Kiiresel kiiltiir ve sonuglari.

Cultural Modernism

What is modernism? Characteristics of modern society. Theoretical trasformation of modernism. Politic
and economical transformation of modernism. The rise of cultural modernism. New aspects in production,
consumption, communication and life styles. Modernism and postmodernism discussions. Theorical
approaches and thinkers of last period. Global culture and it’s consequences.

KOD

DERSIN ADI ZIS | T|U | T ECTS
Kredi

ILT 551

Sosyal Medya Sosyolojisi S 310 3 6

Bu ders, sosyal medyay1 sosyolojik bir perspektif ¢ergevesinde degerlendirmeyi amaglamaktadir. Sosyal
medyanin tarihsel ve toplumsal gelisimi, sosyal medyanin bireysel ve toplumsal etkileri, sosyal medyanin
toplumsal degisimdeki yeri, sosyal medya kullanicilarinin kimlik stratejileri, sosyal medya kullaniminin
cesitli sosyolojik nedenleri, sosyal medyada orgiitlenme ve toplumsal hareketler, sosyal medyada
toplumsal temsil bicimleri, sosyal medya ve siyaset, sosyal medyada gozetim ve mahremiyet, sosyal
medyada etik sorunlar ders kapsaminda degerlendirilecektir.

Social Media Sociology

This course aims to approach to the social media with sociological perspective, in the course; historical
and social development of social media, individual and social effects of social media, significance of social
media in social change, the identity strategies of social media users, various sociological causes of social
media usage, organization in social media and social movemnets, forms of social representation in social
media, social media and politics, surveillance and privacy in social media, ethical issues in social media
will be investigated.

KOD

DERSIN ADI ZIS | T|lUlT ECTS
Kredi

iLT 553

Siyasal Iletisim Arastirmalar: S 3101 3 6

Siyasal iletigimi tarihsel gelisim siireci igerisinde ana akim ve elestirel boyutlariyla ele alarak, gliniimiizde
siyasal iletisim arastirma yontemleri ve teknikleri hakkinda degerlendirmelerde bulunmak.

Political Communication Research
Considering the political mainstream and critical dimensions of communication in the process of historical
development, present and evaluate research on political communication methods and techniques.




KOD

DERSIN ADI ZS | T|U| T ECTS
Kredi

ILT 555

Avrupa Sanat Sinemasi S 310713 6

Bu ders kapsaminda 6ncelikli olarak sanat sinemasi kavrami ele alinacak ve sanat filmi olarak adlandirilan
filmlerin neler oldugu analiz edilecektir. Bununla birlikte Avrupa sanat sinemasmmn klasik
yonetmenlerinin sanat anlayislarimin ¢dziimlenecegi ders kapsaminda Italyan Yeni Gergekgiligi, Yeni
Dalga sinemas1 akimlar1 ve bu akimlarin temsilcileri konu edilecektir.

European Art Cinema

In this course, the concept of art cinema will be examined and the films which are called art films will be
analyzed. In addition, the lesson of the classical directors of European art cinema will be to analyze the
artistic understandings, and the themes of Italian New Realism, New Wave movie movements and
representatives of these movements will be covered.

KOD

DERSIN ADI ZIS | T|U | T ECTS
Kredi

ILT 557

Uciincii Diinya Sinemalar S [3]0]3 6

Uciincii Diinya iilkelerinin Ikinci Diinya Savasi sonrasi gerceklestirdikleri emperyalizm karsiti
miicadeleler Ucgiincii Sinemanin ve elbette Ugiincii Diinya Sinemalarimin dayanak noktasini teskil eder.
Ucgiincii Diinya’dan kaynaklanan tek sinema teorisi olan Ugiincii Diinya kurami, 1960’larin sonlarinda
Solanas ve Getino’nun “Ugiincii Bir Sinemaya Dogru” adli manifestolariyla baslar. Ugiincii Sinemacilar
ve Ugiincii Diinya Sinemalarinin yonetmenleri en temelde ana akim sinemanin (Hollywood) ideolojisine
kars1 elestirel bir takinmakta ve eglendirmeye dayali sinemaya karsi ¢ikmaktadirlar. Ayni zamanda
Avrupa’nin birey odakli sanat sinemasm da Ugiincii Sinemanin elestiriye tabi tuttugu bir diger noktadir.
Onceleri daha militan ve politik bir sinema dilinden (iigiincii sinemadan) zamanla diinyanmn farkl
tilkelerinde 6ne ¢ikan ve ana akim ile sanat sinemasinin disinda yeni bir sinema dili olduguna vurgu yapan,
geliskin bir sinema diline odaklanan (liglincii diinya sinemalar1) bir siirece gegilmistir. Bu ders doneminde
Latin Amerika, Sahra-alti Afrika ve Kuzey Afrika, Uzak Dogu Asya iilkeleri, Hindistan ve Iran
sinemalarindan 6rnek filmler degerlendirilecektir.

Third World Cinemas

The anti-imperialist struggles of the Third World countries after the Second World War constitute the
mainstream of Third Cinema and of course Third World Cinemas. The Third Cinema theory, the only
cinema theory originating from the Third World, begins with Solanas and Getino’s manifesto "Towards a
Third Cinema™ in the late 1960s. Third Cinema Filmmakers and directors of Third World Cinemas are
fundamentally critical of the ideology of mainstream cinema (Hollywood) and oppose entertainment-
based cinema. At the same time, it is another point that the Third Cinema criticizes Europe's individual-
oriented art cinema. There has been a transition from a more militant and political cinema language (from
third cinema) to a process that has become prominent in different countries of the world over time,
emphasizing that it is a new cinematic language outside of mainstream and art cinema, focusing on an
advanced cinema language (third world cinemas). In this course, sample films from Latin America, Sub-
Saharan Africa and North Africa, East Asian countries, India and Iran cinema.




ILETISIM BILIMLERIi ANA BiLiM DALI BAHAR DONEMI YUKSEK LISANS
DERS iCERIKLERI (TURKCE-INGILIZCE)

(Yiiksek Lisans Derslerinin Icerikleri)

KOD DERSIN ADI ZIS | T|U|T ECTS
Kredi
ILT 502 | Gorsel Coziimleme Yontemleri S [3]0]3 6

Aydinlatma; iki boyutta {ic boyut yaratma; reklam ¢oziimlemesi; fotograf ¢oziimlemesi; tablo
¢oziimlemesi; gorsel ornekler (CD, basili ¢alismalar...); Louis Althusser’in kuramlarinin uygulanmast;
Jacques Lacan’in kuramlarinin gdrsel malzemelere uygulanmasi; gostergebilimin uygulanmasi; mimari;
endiistriyel tasarim.

Visual Analysis Methods

Lighting; creating three dimensions in two dimensions; advertisement analysis; photograph analysis; table
analysis; visual samples (CDs, pressed studies...); applying Louis Althusser’s theories; adapting Jacques
Lacan’s theories into the visual materials; applying semiotics.

KOD DERSIN ADI ZIS | T|U | T ECTS
Kredi
ILT 504 | Internet ve Grafik Tasarim S 31013 6

Photoshop, Freehand, CorelDraw, QuarkXpress grafik programlarinda uygulamali galismalar; kurum
kimliginin 6gelerinden olan, amblem ve logo tasarim, antetli takimi, brosiir, el ilani, dergi ilani, afis,
bilboard igeriginin hazirlanmasinda dikkat edilecek noktalar; internete yonelik grafik, resim ve logo
caligmalari.

Internet and Graphical Design

Applicable studies by photoshop, Freehand, CorelDraw, Quark-Xpress; design of emblem and logo as
important elements of company identity; basic Fundamentals in preparing letterhead sets, brochures,
handbills, magazine ads, posters, billboards; graphic, Picture and logo Works intended for internet.

KOD DERSIN ADI ZS | T|U| T| ECTS
Kredi
ILT 506 | Kitle iletisim Araclar1 ve Kamuoyu Olusturma S |3]0]3 6

Kamuoyu kavraminin tanimi ve kapsami; kamuoyu olusumuyla ilgili klasik ve modern kuramlar;
kamuoyu c¢esitleri, kamuoyunu besleyen kaynaklar; tutum ve kanaat kavramlariin iletigim agisindan
onemi; kitle iletisim araglarinin kamuoyu olusturmadaki rolleri ve etkinlikleri; kitle iletisiminde Iki
Asamali Akis ve Giindem Kurma Kuramlari; sosyalizasyon siireci.

Mass Media and Molding Public Opinion

Definition and the content of public opinion; classical and modern theories on public opinion molding;
types of public opinion, the sources feding the public opinion; the importance of the concepts ‘attitude’
and ‘opinion’ in terms of communication; roles and efficiency of mass media in molding the public
opinion;




KOD

DERSIN ADI ZS | T|U| T ECTS
Kredi

ILT 510

Film Coziimlemesi ve Sinema Arastirmalari S 3101 3 6

Aktif bir film izleme pratigi kazandirma; tartigma ortami yaratilarak filmleri anlamlandirmak ve okumak
konusunda islerine yarayabilecek anahtar noktalar1 kavrama; sahneleme, oyuncu ve 1sik kullanimi ile
yonetmenlerin farkli stil ve yontemlerinin irdelenmesi; film izleme deneyimlerinin zenginlestirilmesi;
izlenen filmlerin yeniden yazma deneyimini sunma; sinema arastirmalar1 hakkinda teorik bilgi kazanimu;
Sinema ve TV'de Oykiilii filmler ilizerine arastirma ve incelemeler; senaryo kavrami temelinde, sinemada
tiirlerin tanimlanmasi ve tarihsel gelisim siiregleri icerisinde tema, konu, karakterler, olay orgiisti ve mekan
tasarimlarinin incelenmesi; tiirli temsil eden filmlerin ayrintili ¢éziimlemeleri.

Film Analysis and Cinema Researches

Direct students to gain an active film watching habit; discuss about the films, to explain the meanings;
comparing the various screening, acting and light using styles of different directors; gaining theoretical
knowledge about cinema researches; analysis of film in details of topic, theme, plot and place and
examining the films which presents the sort of the film.

KOD

DERSIN ADI ZIS | T|U | T ECTS
Kredi

ILT 512

Yerel Medya S 310 3 6

Yerel medyanin gelisimi konusunda diinyaya bakis; Tiirkiye’de yerel medya faaliyetleri; bunlarda
uygulanan yayin politikalarinin incelenmesi; medya ¢alismalariin yereldeki yansimalari; yerel kiiltlirtin
televizyona yansimalari; yerel kuruluglar ve medya iligkileri.

Local Media

View of the local media in the world; local media activities in Tiirkiye; examining the broadcasting politics
in local media sector; reflections of media Works in local; reflection of local culture on television; relations
between local corporations and media.

KOD

DERSIN ADI ZIS | T|U | T ECTS
Kredi

iLT 514

Toplumsal Sorunlar ve Medya S 310 3 6

Medya ve toplum etkilesimi; sembolik etkilesim kuramu; iletisim kuramlar1 kapsaminda medyanin toplum
meselelerini ele alisi; kitle iletisimin drgiitlenmesi; kitle iletisim araglarinin kamuyu bilgilendirmesi ve
yonlendirme bi¢imi; medyanin siyasal kurumlara etkisi; devletin ideoloiik aygitlart; toplumun yeniden
iiretimi; postmodern anlamda popiiler kiiltiir.

Social Problems and Media

Interaction betwen media and society; the symbolic interaction theory; how media deals with the social
issues under the frame of communication models; mass media organizing; the style of mass media in
informing and orienting the public; the effect of media on political establishments; the ideological
appliances of the government; reproduction of the society; popular culture in the sense of postmodernism




KOD DERSIN ADI ZIS | T|U | T ECTS
Kredi
ILT 516 | Popiiler Kiiltiir ve imaj S 310713 6
Popiiler kiiltiir kavrami ve kapsami; popiiler kiiltiiriin toplumu etkileme durumlari; popiiler kiiltiir
driinlerinin  yiiksek  kiiltiir  {iriinleriyle karsilastirilmasi; popiiler kiiltiirlin ~ yasam  tarzlarini
bigimlendirmedeki rolii; tiiketim kiiltiirli; popiiler kiiltiire elestirel yaklagimlar.
Popular Culture and Image
The concept of popular culture and the content of it; the fact how the popular culture effects the society;
comparing the popular culture productions with the high culture productions; the role of the popular
culture in forming the life styles; consuming culture; critical approaches againts popular culture.
KOD DERSIN ADI ZIS | T|U|T ECTS
Kredi
ILT 518 | Sinema ve Televizyonda Grafik Tasarim ve Algilama S 3103 6
Grafik ve tasarimdaki algilama ilkelerinin sinema ve televizyona uyarlanmasi; Gestalt
ilkeleri diye bilinen figlir-arkaplan iliskisi; denge; esbicimli uygunluk; algisal gruplama;
benzesme-ayrisma ilkelerinin sinema ve televizyon eserlerinde dikkate alinmasi.
Graphical Design and Perception on Cinema and Television
Adapting the principles of perception of graphics and design onto the cinema and television; figure and
background relations known as Gestalt principles; balance; isomorphic harmony; perceptional grouping;
considering the assimilation- decomposition principles in cinema and television.
KOD DERSIN ADI ZIS | T|U|T ECTS
Kredi
ILT 520 | Televizyon Reklimcihiginda Yaratici Strateji Siireci S 310713 6

Reklamcilikta yaratict goriigler; reklamcilik kurumlari, reklam kampanyalarinin
planlanmasi, reklam metni yazimi, basili medya i¢in reklam yaratimi, medya planlama
ve se¢imi, reklam biitcesi, reklam tiirleri; metin yazma ilkeleri; taslak yazma ilkeleri;
basin araglarinda metin yazma ilkeleri; staryboard; sinopsis; tretman hazirlama;
televizyon yayinciliginda metin yazma ilkeleri;

Creative Strategy Process in Television Advertisements

Creative view in advertising, advertisement corporations, planning the advertisement campaigns,
copywriting, creating ads for pres media, media planning, advertisement budget, advertisement types,
principles of copywriting, principles of preparing storyboard, synopsis, treatment.




KOD

DERSIN ADI ZS | T|U| T ECTS
Kredi

ILT 522

Televizyon ve Sinema’da Sponsorluk S 310713 6

Sponsorluk kiiltiiriiniin yerlesmesi; temel sponsorluk kavramlari ve modern sponsorluk yaklagimlari;
sponsorluk yonetimi, sponsorlugun fiyatlandirilmasi, sponsorlugun duyurumu, sponsorluk etkinliginin
6l¢iimii ve sponsorluk anlasmasi; sponsorlugun televizyon ve sinemada kullanis bigimleri, farkliliklar.

Sponsorship in Television and Cinema

Establishment of sponsorship culture; basic sponsorship concepts and modern sponsorship approaches;
directory of sponsorship, pricing the sponsorship, announcing the sponsorship, styles and differences of
sponsorship on television and cinema.

KOD

DERSIN ADI ZIS | T|U | T ECTS
Kredi

ILT 524

Giizel Konugma Sanati (Retorik) S 3103 6

Cumlenin unsurlari; ciimle tahlilleri; anlatim ve ciimle bozukluklar1 ve bunlarin diizeltilmesi; Tiirk ve
diinya edebiyatlarindan ve diisiince tarihinden secilmis 6rnek metinlere dayanilarak dogru ve giizel
konusma, yazma uygulamalart; bununla ilgili retorik uygulamalar; dogru nefes alma teknikleri; fonetik
diksiyon ¢aligmalari; beden dilinin dogru kullanimi.

Rhetoric

Elements of the sentences; analysis of sentences; fixing the ambiguities; applications of true and fair
writing and loud reading regarding the classical from Turkish and world literature, techniques of correct
breathing, phonetic diction applications.

KOD

DERSIN ADI ZIS | T|U | T ECTS
Kredi

iLT 526

Televizyon ve Sinemaya Elestirel Yaklasimlar S 310713 6

Amerikan Pragmatistleri; Frankfurt Okulu Elestirel Teorisi; Richard Hoggard ve Raymond Williams ile
baslayip devam eden Birmingham Okulu Kiiltiirel Caligmalar1 gibi teorik yaklagimlarin televizyon ve
sinemayla ilgili tespitleri; postmodern elestirilerin televizyon ve sinemaya yansimalari; sinema ve
televizyon alaninda postmodern durumlar; popiiler kiiltiir, kiiresellesme kavramlarinin elestirisi.

Critical Approaches About Cinema and Telavision

American Pragmatists, Frankfurt Ecole Critical Theory; reflection of postmodern critics on television and
cinema, such as Richard Hoggard and Raymond Williams from Birmingham Scholl, postmodern
situations; critics of the concepts as popular culture, globalization.




KOD DERSIN ADI ZIS | T|U | T ECTS
Kredi
ILT 528 | Sinemada izleyici ve Ahmlama S 310713 6
Izleyici profilleri; Almlama Estetigi (Rezenptionsasthctik) cercevesinde izleyicileri tanimak; Alimlama
Estetiginin tarihsel gelisimi; elestirel diigiinceler; alimlama estetigi bilinci ile sinema filmlerinin
yorumlanmasi.
Audience in Cinema and Perception
Audience profiles; learning about the audiences under the frame of perception esthetics
(Rezenptionsasthctik), history of perception esthetics, critical thoughts, interpreting the cinema films
regarding the perception esthetics.
KOD DERSIN ADI ZIS | T|U|T ECTS
Kredi
ILT 530 | ikna Kuram ve Stratejileri S [3]0]3 6
Iletisim psikolojisi kapsaminda ikna kavrami; kitle iletisim araglarinda hedef Kitleyi anlama; izleyici-
dinleyici beklentilerini algilama; iletisimde ikna etmenin teorik temelleri ve uygulamalart; iletisim
stillerinin taninmast, iletisim ve davranis olarak gelisim yontemleri, iletisim becerilerinin gii¢lendirilmesi.
Persuasion Theories and Strategies
Term of persuasion in the context of communication psychology; understanding the target groups of mass
media; perceiving the expectations of audiences; theoretical bases and applications of persuading by mass
media; learning the communication styles; strengthening the communication skills.
KOD DERSIN ADI ZIS | T|U|T ECTS
Kredi
ILT 532 | Cagdas iletisim Ortamlar S |3]0]3 6

Geleneksel iletisim teknolojileri; yeni iletisim teknolojilerine gereksinim duyulmasinin nedenleri; gegis
donemi televizyon teknolojileri; sayisal televizyon; iletisim uydulart; veri yayini; etkilesimli televizyon
yaynlari; internet televizyonu; kablolu televizyon, telekonferans; video konferans; sanal stiidyo; bilgi
tiirleri ve 6zellikleri; yeni iletisim kanallar1.

Contemporary Communication Environments

Traditional communication technologies, the reasons of the requirements for the advanced communication
technologies; television Technologies in the transitional period; communication satellites, cabled
television, teleconference, video conference, virtual studio, forms and specialities of information, the new
communication channels.




KOD DERSIN ADI ZIS| T|U| T| ECTS
Kredi
ILT 534 | Uluslararas: Televizyon Yaymcilig S 3103 6
Televizyon yayinciliginin tarihsel gelisimi, genel ve 6zel 6zellikleri, teknikleri; uluslararasi yaymecilik
ozellikleri, ilkeleri, orgiitlenmeleri, yayin &zellikleri, hedefleri; izleyici arastirmalar ile diinya ve
Tirkiye’de yayinciligin karsilastirilmasi; giiniimiizde yasal, program ve teknik 6zellikleri ve durumlari.
International Television Broadcasting
The history of development television broadcasting; the general and particular specialities of television
broadcasting; international broadcasting specialities and principles, the organizations of international
broadcasters, the goals of them, comparing the world wide broadcasts and the national broadcasts, the
situation of internatioanl broadcasting today in the sense of program techniques.
KOD DERSIN ADI ZS | T|U| T| ECTS
Kredi
ILT 536 | Masaiistii Yaymeihk S [3]0]3 6
Masaiistii yayincilikta kullanilan donanimlar ve 6zellikleri; masaiistii yayincilikta kullanilan ¢oklu ortam
yazilimlari; sayfa tasarimi; masaiistii yayimcilik sistemlerinde baski alma ve ¢ogaltma teknikleri; renkli
sayfalarin tasarim ilkeleri; masaiistii yayincilikta maliyet analizleri.
Desktop Publishing
Facilities and equipments used in the desktop publishing, multimedia software used in desktop publishing,
page design, pressing and copying techniques, principles of colorful page designing, cost analysis in
desktop publishing.
KOD DERSIN ADI ZS | T|U| T| ECTS
Kredi
ILT 538 | Televizyon ve Popiiler Kiiltiir S 310713 6

Popiiler kiiltiir, gergeve, tanimlar, tarihge; diinyada ve Tiirkiye’de popiilerligin yagama daha olus stireci;
giiniimiizde popiiler kiiltiiriin unsurlari; televizyon izleyicileri hakkinda bu alanda yapilan galigmalarin
analizi; popiilerlige getirilen elestirel yaklagimlar.

Television and Popular Culture

Popular culture, frame, definitions, history the process of popularity joining the life styles in the world
and Tiirkiye, facts of popular culture in today’s world, analysis of studies on this field about the television
viewers, critical approaches on popularity




KOD

DERSIN ADI ZS | T|U| T ECTS

Kredi

ILT 542

Medya Calismalari ve ideoloji S 3103 6

Medya caligmalari alanindaki ideoloji tartismalari ¢ergevesinde ideolojinin gergeklikle, bilingle,
ekonomik altyapiyla, seckinlerle, dille, 6zneyle ve hegemonyayla kurdugu iligkiler ele alinmakta; ideoloji
tartismasi, olgusal gergeklik ve bu gergekligin medyadaki temsili arasindaki farklar ekseninde
yiriitiilmekte ve gercekligin medya tarafindan nasil doniistiiriildiigii konusuna odaklanilarak medya ve
ideoloji iliskisi incelenmektedir.

Media Studies and ideology

Under this course, the ideology concept is dealt with in the framework of media studies, and it is discussed
through certain concepts such as consciousness, economic infrastructure, language, and the subject and
hegemony. Ideology discussion is based on the differences between the factual reality and its
representation in the media. It is also focused on how this fact is transformed by the mass media and the
media and ideology relationship through the various examples.

KOD

DERSIN ADI ZIS | T|U | T ECTS

Kredi

ILT 544

Kiiresellesme, Toplumsal Siniflar ve Medya S 310713 6

Bu derste, kiiresel neo-liberalizm siirecindeki smifsal sorunlarin temel niteligi, toplumsal siniflarin
medyada nasil temsil edildigi ve kiiresellesme siirecinde smif kimliginin konumu ele alinacaktir.
Toplumsal siniflarin medyada temsilinin ekonomi-politik bir perspektifle tartisilmasi: amaglanmaktadir.

Globalization, Social Classes and Media

In this course, the core nature of the class-based issues in the global neo-liberalism process, the
representation of the social classes in the media and class identity in the globalisation process are
discussed. It is aimed to examine how the social classes are represented in the media through the political-
economy perspective.

KOD

DERSIN ADI ZIS | T|U | T ECTS

Kredi

ILT 546

Tiirkiye’de Siyasal fletisim Kampanyalar S 31071 3 6

Bu ders siyasal iletisimi ve siyasal iletisim kampanyalarini Tiirkiye tecriibesinde degerlendirmeyi
amaglamaktadir. Siyasal iletisim olgu ve siiregleri, siyasal iletisimde kullanilan temel stratejiler, siyasal
iletisimin segimlere etkileri, segmen davranisini etkileyen faktorler, siyasal iletisimde kullanilan temel
ikna teknikleri ders kapsaminda ele alinacaktir. Tiirkiye’nin ¢ok partili demokrasiye gecisiyle birlikte
yapilan yerel ve genel secimler incelenecek, siyasi partilerin gegmisten giliniimiize uyguladigi se¢im
kampanyalar1 ve siyasal iletisimin Tiirkiye’de gecirdigi paradigma degisimi, ornekler lizerinden ele
almacaktir.

Political Communication Campaigns in Turkey

This course aims to approach to political communication and political communication campaigns under
Turkey’s experience. Phenomenon and processes of political communication, the main srategies used in
political communication, effects of political communication in elections, factors affecting voter behavior.
The main techniques of persuasion using in political communication will be examined in this course. Local
and general elections which performed with the transition to multiparty democracy in Turkey will be
examined, the election campaigns of political parties applied form past to present to present and paradigm
shift of political communication in Turkey will be discussed through examples.




KOD DERSIN ADI ZIS | T|U | T ECTS
Kredi

ILT 548 | Yeni lletisim Teknolojileri S [3]|]0]3 6

Kitle iletisim araglar1 teknolojik gelismelere parelel olarak degismekte ve gelismektedir. Internetin ise
kitle iletisim araglar1 arasinda 6zel bir yeri bulunmaktadir. Derste iletisim teknolojilerinde var olan
degisim ve gelismeler; teknolojik, toplumsal gelismeler ve iletisim alaninda yasanilan degisimlerle
beraber ele alinacaktir.

New Communication Technologies

This course will be discussed in communications and technology concepts. Technological determinism,
symptomatic technology, social determination of technology and the social construction of technology
approaches will be discussed. It is also intended to ensure that students understand the new communication
technologies and features.

KOD DERSIN ADI ZIS| T|U | T ECTS
Kredi
ILT 550 | Tiirkiye’nin Kiiltiirel Modernlesmesi S |3]0]3 6

Osmanli geleneksel toplum yapisi. Osmanli’da kiiltiirel modernlesme siirecleri: Nedenler ve sosyolojik
sonuglari. Cumhuriyetin kiiltiir vizyonu ve kiiltlir politikalari. Tek parti doneminde sosyo-kiiltiirel
yasam. 1980 oncesinde Sosyo-kiiltiirel yasam. Yeni sosyo-ekonomik degisimler ve 1980’den sonra
sosyo kiiltiirel yasam. 2000’lerin Tiirkiyesi: politika, ekonomi, yeni teknolojiler ve yeni egilimler.




Cultural Modernization of Turkey

Traditional society structure of ottoman. Cultural modernization processes in Ottoman: reasons and it’s
results. Cultural vision and cultural policy. Socio-cultural life in period of one-party. Socio-cultural life,
before 1980. New socio-economic changes and Socio-cultural life, after 1980. Turkey in teh 2000
s:policiy, economy, new Technologies and new triends.

KOD

DERSIN ADI ZIS | T|U| T ECTS
Kredi

ILT 552

Tiiketim Toplumu ve Medya S 310713 6

Bu ders kapsaminda tiiketim toplumu ve kiiltiirliniin sosyolojik bakis acistyla incelenmesi ve medyanin
titketim kiiltiiriiniin olusmasinda ve yayginlasmasinda oynadigi roliin agiklanmasi amaglanmaktadir. Bu
baglamda tiiketim teorileri, tiiketim toplumunun dogusu ve gelisimi, tiiketim toplumu ile kimlik, moda,
bos zaman ve aligveris merkezleri arasindaki iligkiler incelenecektir. Tiiketim toplumu ve medya iliskisi;
medya lrilinleri ¢ergevesinde ele alinacaktir.

Consumer Society and Media

In this course, aims to explain that consumer society and culture with the sociological perspective and the
role of media on the formation and spread of consumer culture. In this context; consumption theories, the
birth and development of the consumer society; connection of identity, fashion, spare time and shopping
centers with consumer society will be examined. Consumer society and media relations will be discussed
in the framework of media products.

KOD

DERSIN ADI ZIS | T|U | T ECTS
Kredi

ILT 554

Tiirk Sinemasinda Donemler ve Yonetmenler S 3 0 3 6

Bu ders kapsaminda Tiirk sinemasinda donemlerin toplumsal 6zellikleri ve bunlarin sinemaya yansimalari
ele alinacaktir. Bununla birlikte donemler ve yonetmenler arasindaki iliski degerlendirilecek, yeni kusak
yonetmenlerin Tiirk sinemasina getirdigi bakis agilar1 iizerinde durulacaktir.

Periods and Directors In Turkish Cinema

In this course, the social features of the periods in Turkish cinema and their reflection on cinema will be
discussed. In addition the relationship between periods and directors will be evaluated and the perspectives
of the new generation directors on Turkish cinema will be emphasized.




